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TARANAKI BUSINESS SURVEY

The Taranaki Business Survey monitors the economic confidence of Taranaki enterprises and canvasses their views on key
business issues. It has been undertaken by Venture Taranaki 6-monthly since 1999.

In this survey we ask standard questions about perception of the current economic state, and confidence for the future. This
enables us to compare year-on-year the business confidence and outlook for our region. We also ask some special topic
guestions, specific to an issue relevant to the business community. The special topics for this survey are 2022 Budget and
Increased inflation, with these impacts to the local businesses.

This survey was opened on Wednesday 1 June 2022 and closed on Wednesday 15 June 2022.
Questionnaires are sent to approximately 1700 enterprises throughout Taranaki, and across a range of industry sectors. The
survey link is also shared via social media channels. With 186 respondents, the response rate is approximately 11%. This survey is

open to enterprise owners and managers only. A breakdown of the respondent profiles is included on pages 35-38.

If you have any questions regarding this survey, please contact Venture Taranaki info@venture.org.nz.

If you would like to join the Venture Taranaki business survey list, please click here.



mailto:info@venture.org.nz
https://confirmsubscription.com/h/r/F030D2273D381CC32540EF23F30FEDED

SUMMARY

e Business conditions are looking slightly more positive as activities are picking up within many
industry sectors and this is reflected in improved business confidence since the last survey.
However, confidence in the New Zealand economy has continued to slip.

e Skills shortages are continuing to be a concern for business.

e Covid 19 restrictions are less of a concern, however cost of fuel has become a significant
concern.

* Further infrastructure improvement is needed especially in roads, transportation, internet and
mobile phone reception in rural areas.

* The 2022 Budget is not considered “business friendly” by the majority of respondents.

* Increased inflation has already had a significant impact on businesses, especially in product
pricing and wage increases.




ECONOMIC CONDITIONS
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BUSINESS CONFIDENCE: NEW ZEALAND

Question 1:

In the next 12 months, do you expect the
general business situation in New Zealand to:
60%

0% 48%
40%

30% 28%

20% 17%

10% 7%

0%
Improve Remain the same Deteriorate Don't know

48% of respondents expect the general
business situation in New Zealand to
deteriorate, compared with 46% in the
December 2021 survey.

17% of respondents expect
improvement, compared with 29% in the
December 2021 survey. This is the
lowest point for this figure since 2008.




BUSINESS CONFIDENCE: NEW ZEALAND YEAR ON YEAR SUMMARY

In the next 12 months, do you expect the general business situation in New
Zealand to:

I I I Don't Know
Deteriorate

B Remain the Same
I I Improve




INDUSTRY OUTLOOK

Question 2:

In the next 12 months, do you expect
business conditions in your industry sector in
New Zealand to:

50% 28% of respondents expect the business

259, 45% conditions in their industry to

0% deteriorate, compared with 39% in

. December 2021.

Sl e 28% The majority of respondents expect their
25% ; industry conditions to stay the same or
20% improve.
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0%
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INDUSTRY OUTLOOK: YEAR ON YEAR SUMMARY

In the next 12 months, do you expect business conditions in your industry sector
in New Zealand to:

Don’t Know
M Deteriorate
Remain the Same

Improve
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BUSINESS CONFIDENCE: TARANAKI

Question 3:

In the next 12 months, do you expect the
general business situation in Taranaki to:

35% 36%

23%

5%

Improve Remain the same Deteriorate Don't know

36% of respondents expect the general
business situation in Taranaki to deteriorate,
compared with 35% in last December.

However, nearly 60% of respondents expect
the general business situation in Taranaki to
remain the same or improve.




NZ VS. INDUSTRY VS. TARANAKI

Conditions over the next 12 months

Respondents have indicated
48% concerns about the outlook for
45% New Zealand, and are slightly
concerned about the outlook for
Taranaki. However, respondents
R e showed more optimism within
their own industries.

35% 36%

23% 23%
17%

7% 4% 5%
Improve Remain the same Deteriorate Don't know
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SALES FORECAST

Question 4:

In the next 6 months, do you expect
your Company Salleslcustomer 38% of respondents expect their sales
IeVGIS/bOOklngS to: levels to improve over the next 6 months.

45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

38% 39% 19% expect sales to deteriorate. 39%
expect no change in the next 6 months.

19%

3%

Improve Remain the same Deteriorate Don't know




SALES FORECAST: YEAR ON YEAR SUMMARY

In the next 6 months, do you expect your company sales/customer
levels/bookings to:

Don’t Know
M Deteriorate
Remain the Same

Improve




EMPLOYEE NUMBERS

Question 5:

In the next 6 months, do you expect
employee numbers in your business to:

70.0%
59.5%

60.0% Nearly 60% of respondents expect no
change to employee numbers over the

50.0% next 6 months. 26% of respondents

40.0% expect the employee numbers to
increase.

30.0% 26.5%

20.0%

8.7%
10.0% 54%
0.0%

Increase Remain the same Decrease Don’t know




EMPLOYEE NUMBERS: YEAR ON YEAR SUMMARY

In the next 6 months, do you expect employee numbers in your business to:

Don't Know
MW Deteriorate
Remain the Same

Increase




RECRUITMENT

Question 6:

Are you experiencing any significant skill 48% of respondents who were currently

h q el . recruiting indicated that they were
shortages an /or ITficulties recruiting experiencing difficulties securing the staff they

appropriate staff? required. This level of skill shortage amongst
surveyed businesses in recent months

is amongst the highest reported within the last
10 years — as indicated on the following page.

Respondents who were not currently
recruiting were invited to skip this question.

Yes

H No




RECRUITMENT: YEAR ON YEAR SUMMARY

Are you experiencing any significant skill shortages and/or difficulties
recruiting appropriate staff?

H No
M Yes
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RECRUITMENT

Question 7:

Given the opening up of border restrictions,
how confident are you that the labour force
can fill your needs?

Very confident
Somewhat confident
B Not so confident

Not at all confident

50% of Taranaki enterprises that reported they are
looking for more staff are not confident they can find
people in New Zealand to fill their needs. 26% were
confident that they would find the people they need
within the New Zealand workforce.

Respondents who were not currently recruiting were
invited to skip this question.




SKILLS SHORTAGE COMMENTS

“The market for experienced or CA qualified staff is incredibly competitive at present. We have been advertising for some time
but with little success.”

“We are fortunate that our brand is attracting great people, however the industry is exceptionally short staff due to lack of
immigration and graduates (mandates etc).”

Many respondents still going through pressure in skill shortage,
unable to find qualified and experienced workers.

Some industry are still waiting for immigration rule change to
meet the shortage..

“Lack of technically skilled staff but improving with the
presence of specialist training provided by specialist local-
based tertiary providers & training organisations.”

Increased inflation makes it more difficult for business owners
to hire staff, especially for low-wage/casual positions.

“Salary expectations are beyond expertise/ experience”
venture




TARANAKI BUSINESS CONCERNS

Question 8: Please rank the extent that the following issues are of concern to you and/or are
impacting on your business:

Price of fuel L 27%
Cost of materials/components L 27%
Availability of labour/skill shortages L 21% |
Wage rates/staff costs - 30%
Transportation constraints L 16% |
Price of electricity L 30% |
Interest rates L 28% | High concern
COVID-19 restrictions 7% W Moderate concern
Weather impacts | 12% Slight concern
Insufficient access to finance | 12% N® COnEETm
Too much market demand/inability to meet demand | 25%
Declining market/customer demand C 24% |
Exchange rate | 16% |
Increasing competition L 17%
Telecommunication constraints L 11%
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TARANAKI BUSINESS CONCERNS: YEAR ON YEAR SUMMARY

Issues of highest concern to business

Compared to December
2021, the business
community is less
concerned about COVID-

19 and its restrictions.
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TARANAKI BUSINESS CONCERNS: INFRASTRUCTURE

tion 9: i i
LS Please rate the following statement: Taranaki has all the

infrastructure required for our enterprise/organisation to flourish
(examples of infrastructure include roads, power connections,
broadband etc)

Strongly disagree - 7%
Disagree 30%
Agree 51%

Strongly agree 11%

0% 10% 20% 30% 40% 50% 60%




INFRASTRUCTURE COMMENTS
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IMPACT OF BUDGET 2022 ON TARANAKI ENTERPRISE

Question 11:

What impact do you think the 2022 budget

will have on...

The New Zealand economy

The Taranaki economy

Your industry sector

Your business

0% 10% 20% 30% 40% 50%

Weaken No impact

60%

M Stimulate

70%

80%

13

%

14%

10%

90%

7%

100%

155 respondents answered the question and 31
skipped. Overall, the response seems not optimistic
regarding the impact that the 2022 budget will have
on both economy and businesses.

48% of the respondents are concerned that the 2022
budget will weaken the New Zealand economy, and
34% are concerned it would have a weakening
impact on Taranaki economy as well.

While referring to their own industries and own
enterprises, the majority of respondents expected
that the budget would make no real impact.

A small percentage of respondents anticipate the
budget will stimulate the economy.




BUDGET 2022 RATE

auestion14:  How would you rate the 2022 Budget overall in terms of
"business friendliness"? (rating out of five)

Budget Ranking (out of 5), 2011-2022

3.23

2.1

average rating

2.88 3.15 296

= 21 207
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141 respondents answered the question, and the The chart presents the budget ranking from

average weighted score of the 2022 budget was 2.1 stars previous years. Budget 2022 has ranked the least
out of 5. business friendly thus far.




BUDGET 2022 COMMENTS

Which aspects of Budget 2022 do you most like? Which aspects of Budget 2022 do you least like?
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INCREASED INFLATION IMPACT

auestion15:  To what extent has increased inflation affected your

business?

The most important issue at the moment, 7% Almost 80% of respondents
who answered this question
have experien nim

Significant impact, 32% ave e' Pe e ceda R
on their business from
. inflation. Only 9% responded
Responses Some impact, 40%

not much impact and 11%

were not yet sure.
Not much impact, 9%

| am not sure yet, 11%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%




INCREASED INFLATION IMPACT

auestion16:  For how long has inflation pressure been

affecting your business?
0% 5% 10% 15% 20% 25% 30% 150 respondents answered this
guestion, with only 12% stating that
inflation is not affecting their business.

For the past one to three months 19%
P Nearly half of respondents had been
feeling the effects of inflation for the
For the past six months 23% past year, 19% of them being affected
more than a year.
For the past year 27% CPl in New Zealand soared to 6.9%
earlier this year.
More than a year 19%

Inflation is not affecting my business 12%




INCREASED INFLATION CONSTRAINTS

Question 17: What constraints has inflation/interests rates brought to your
business? Please rank 1-6, with 1 being most important
and 6 being least important

Score

Pressure to increase prices  |EEE—_—— . 22
Pressure to increase wages/salaries | 3.93

Cashflow pressure 3.56
Decreasing consumer demand 3.34
Resources and inventory shortage 3.24

Supply pressure 2.92




INCREASED INFLATION IMPACT ON PRODUCT PRICE

question 18: Have you, or will you be, increasing the price for your product or
service?

Yes, have already increased prices

150 respondents answered the
guestion and 36 respondents
skipped. Among the
respondents who answered,
58% have already increased
prices, while a further 25% are
planning to do so.

Not yet, but plan to

B No plans to increase prices

My product/service is free of charge

| have no control over pricing in my
market (i.e. milk payout)




INCREASED INFLATION IMPACT ON WAGES/SALARIES

Question 19: Have you, or will you be, increasing
wages/salaries for your staff?
0% 10% 20% 30% 40% 50% 60%

answered, 54% have already
increased wages/salaries for their
staff, 18% haven’t but plan to. Apart
Not yet but plan to 18% from 15% of the respondents running
businesses on their own, only 13%
have no plans to increase
wages/salaries for their staff.

No plans to increase wages/salaries - 13%

| do not employ any staff 15%




BUSINESS PLAN ON INCREASED INFLATION

Question 20: Do you have an up-to-date business plan that incorporates
actions to minimise business disruption from inflation
pressures?

I am working on my 150 respondents answered the

business plan now, 15% Yes, my business plan i
includes inflation question. They do not appear to

planning, 26% have a planned response to
inflation pressure and its impact
on their businesses.

| don't use a documented

business plan, 29%
| have a plan, but it does

not address inflation, 31%




INCREASED INFLATION COMMENTS

“Major impact is on consumer spending
ability - where they choose to spend is the
© ”

question. “some of our raw materials have more then tripled in
less then 6 months. we are not comfortable increasing
our prices that much. we are struggling to keep prices
affordable for our clients while ensuring we have
enough money to keep the business going.”

“Wage pressure is huge and will get much worse before it
gets better. Combined with extra holidays and sick leave, and
COVID we have noticeable extra costs and noticeably lower

“We are an early-stage start-up, we are
about another 6 months away from
launching. Inflation etc will affect our productivity.”

investment opportunities.”

venture




RESPONDENT PROFILE: INDUSTRY SECTORS

Question 22: Please indicate which of the following sectors is closest to the main activity of
your business:
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RESPONDENT PROFILE: BUSINESS SIZE

Question 23:
How many people work in your business (including yourself):

Proportion of responses
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

1-4people - | -
5-9 peoplc | -

10 - 19 people _ 11%

20 - 49 people _ 9%

50 - 99 people _ 7%
100+ people _ 5%




RESPONDENT PROFILE: DISTRICT BREAKDOWN

Question 24:

Respondent location

New Plymouth District
South Taranaki District
W Stratford District
Throughout Taranaki (multiple branches)

Outside Taranaki




RESPONDENT PROFILE: MAORI BUSINESS

Question 25: Is your enterprise owned or part-owned by Maori?




Thank you | www.Taranaki.info for more
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