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About Venture Taranaki

As Taranaki’s Regional Development Agency, we’re committed to helping Taranaki grow.
That’s why we’re interested in helping to make your business a success.
If you need advice and assistance or access to information and knowledge to support your business aspiration, we offer a single point of contact to provide the help you require.

If you are:
•  Thinking of starting up a business
•  Considering relocating or investing in Taranaki
•  Trying to grow your business, or if your business is going through changes

We have a range of products and services to meet your business needs, and best of all, most of them are free! 
Information is available on-line at www.business.taranaki.info or call us:

Venture Taranaki
9 Robe Street
PO Box 670 
New Plymouth

Telephone (06) 759 5150
Email: info@taranaki.info
Facebook: TaranakiNZ
Twitter: @Taranaki_NZ

An initiative of
   

Disclaimer:
Venture Taranaki’s services and opinions are of a general nature and should be used as a guide only. They are not a substitute for commercial judgment or independent professional advice which should be 
obtained prior to any business matter. While every effort has been made to ensure that the information, opinions and forecasts provided are accurate and reliable, Venture Taranaki shall not be liable for any adverse 
consequences of decisions made in reliance of any report provided in this publication.

Welcome to Taranaki Trends for summer 2015-2016

Taranaki Trends

Stuart Trundle
Chief Executive
Venture Taranaki

As the businesses and people of Taranaki watch changing global commodity prices play out on our region’s performance we are seeing a 
renewed focus on the value of long-term data to inform business planning for the year ahead. 

There is no denying sustained declines in the price of oil and milk are having an effect. Caution has edged in, and in some cases this has 
progressed to contraction. An example can be seen in the decline in guest nights spent in commercial accommodation, likely reflecting fewer 
business visits, although those choosing to stay with friends and family has grown. 

As the cover of this edition suggests, significant efforts are going into the diversification of the region’s economy – the poultry sector is  
growing rapidly, as is the visitor industry on the back of the Len Lye Centre opening, significant investment into the accommodation sector and 
new product development. 

With this growth come some more positive results, from strong inward migration trends to longer stays by visitors, residential value increases to 
more construction consents. 

Despite some challenges Taranaki’s outlook remains broadly positive, a view supported by many of the statistics contained in this edition of 
Taranaki Trends.  

Include this data as you research and plan for your own business growth in 2016 and beyond, and if the team here at Venture Taranaki can 
offer any further assistance to help your organisation grow, then please don’t hesitate to contact me. 

Summer Edition 2015: This edition of Taranaki Trends is published in November 2015 and remains current until April 2016
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Economic Summary

	 New Zealand’s CPI

	 0.4% annual change to June 2015.

	 EMPLOYEE NUMBERS 
	 IN TARANAKI

	 annual change for 2015 relative to 2014.

	 Number of businesses in 		
	 Taranaki

	 our annual change 2015 relative to 2014.

	 Number of MĀori residing 
	in  Taranaki (aged over 15 		
	y ears), who have Bachelor 
	 degrees or higher 
	 qualifications

	 2013 relative to 2006 census.

	 Births in the region for the 		
	 year ending JUNE 2015

	 relative to the previous 12 month period.

	 Deaths for the year ending 		
	 December 2015

	 relative to 2014.

	 Natural increase in 
	popu lation 
	 (births less deaths)

	 for year ending June 2015.

	 Net change in migration

	 more long-term permanent international arrivals 
	 to the region than departures during the 12 months 	
	 ending June 2015.

	 Average house valuation 
	 for June 2015 relative			
	 TO June 2014

	 for the New Plymouth, Stratford and South  
	 Taranaki Districts.

	 Value of construction 		
	 consents for year ending 		
	 June 2015

	 for New Plymouth and Stratford Districts relative to 		
	 the previous 12 month period.

	 Retail sales for the six 		
	 MONTHS Ending June 2015

	 relative to the same period in 2014.

	 Number of guest nights spent  	
	by  visitors staying with 
	Fri ends and Relatives			 
	 in the region

	 year ending June 2015 relative to 2014.

	 Status Quo

	 Economic outlook for New Zealand by Taranaki 
	 businesses for the next 12 months – 51% of	  
	 Taranaki businesses anticipate status quo will 
	 prevail.

	 Growth in online purchase 
	by  Taranaki residents during 		
	 THE JUNE 2015 QUARTER

	 after a more active March 2015 quarter.

	 Number of cows in the region 

	 relative to previous 12 month period.

	 Number of guest nights 
	by  visitors staying in 
	comm ercial accommodation 
	out lets within Taranaki for 
	 year ending June 2015 

	 relative to 2014.

	 Home affordability within 		
	 TARANAKI

	 relative to same period 12 months prior.

	 Unemployment rate for 
	 Taranaki deteriorated in the 
	 March and June 2015 quarters 

	 relative to previous 6 month period.
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The Economy  

Consumer Price Index (CPI) – New Zealand

SEPTEMBER 2015 QUARTER

0.3%
ANNUAL CHANGE

0.4%

Main sources of CPI increase 
were  

higher prices 
for Cigarettes and tobacco 
(up 13 percent), newly-built 
houses excluding land (up 
5.5 percent), rentals for 

housing (up 2.3 percent), and 
local authority rates (up 5.9 

percent). 

cheaper 
petrol 

prices (down 6.8 percent) 
were the main downward 

contributor. 

Source: Statistics New Zealand

Consumer Price Index (CPI) – Annual change
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1,000 Taranaki 
businesses 

were 
surveyed 
in June 2015 

regarding the 
state of the 
economy 
and trading 

conditions for 
the next 12 

months.
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Although the majority of Taranaki 
businesses anticipate conditions will remain 
the same, the outcome reflects a decline of 
optimism from the previous survey.
•  21.9% anticipated improvement (down from 31.5%)
•  51% anticipated the status quo would prevail (down from 54.9%) 
•	 24% anticipated deterioration (up from 11.1%) 
•	 3.3% were unsure
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Business and Employment

South Taranaki District 

2015 Employee COUNT

12,530 24%

2,940 6%
Stratford District

35,530 70%
New Plymouth District

TOTAL EMPLOYEE
COUNT TARANAKI

50,960
2.5%

NEW ZEALAND’S TOTAL 
EMPLOYEE COUNT
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Taranaki has 2,337 more businesses 
(18% increase) and 13,380 more employees 

(29% increase) than it did 15 years ago.

Number of 
businesses in TARANAKI

15,153*
2.8%

NEW ZEALAND’S TOTAL 
Number of businesses

4,326 28%
South Taranaki District

1,500 10%
Stratford District

9,381 62%
New Plymouth District

Number of businesses by Taranaki District (2015) *
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% Change in NUMBER OF BUSINESSES: 2014 - 2015
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* Taranaki regional outcome may differ from summaries of all districts due to boundary variances.
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Primary Sector

10% 
OF NEW ZEALAND’S DAIRY 

COWS (MILKING) ARE

IN TARANAKI

14% 
OF NEW ZEALAND’S 

DAIRY HERDS ARE

IN TARANAKI

10% 
OF NATIONAL  

TOTAL DAIRY LAND

Source DairyNZ, 2014/2015

New Plymouth 
District

Stratford
District

South Taranaki
District

Total Herds 436 248 1021

Total Cows (Milking) 114,680 61,880 319,904

Average Herd Size 263 250 313

Average Cows Per Hectares 2.67 2.68 2.95

Total Effective Hectares 42,890 23,123 108,308

Number of Owner-Operators 278 172 620

Number of Share-Milkers 158 76 401

REGIONAL TOTAL HERDS

MANAWATU-
WHANGANUI
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percentage change in dairy cattle numbers 2013 - 2014

The total number of dairy cows has declined in Taranaki as has sheep, while beef cattle numbers have increased. 
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Recent changes in primary sector composition

The poultry industry – comprising farming poultry meat (and to a lesser 
extent, eggs), processing and associated supply chains is becoming an 

increasingly important component of Taranaki’s economy.

The contribution of the poultry industry to Taranaki’s GDP is 68% higher 
than it was 10 years ago, highlighting its increasing importance to our 

regional economy.

Adding to our regional economy

900 Jobs

Over 100  
Businesses

$95 million 
to our 

regional gdp

The decline in dairy cows in Taranaki is contra to the growth experienced in other parts of New Zealand such as 
the South Island.

Poultry

Source: Statistics NZ

Manawatu-Whanganui
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Labour force

Unemployment Rate - regional comparisons - Annual to June 2015

QUARTERLY Unemployment Rate     NEW ZEALAND     TARANAKI

Taranaki’s annual unemployment rate for 
the last 12 months remains less than the national 

average and lower than many of our regional 
counterparts.

TARANAKI

5.7
NEW ZEALAND

5.8

However a more detailed analysis of these 
results on a quarterly basis indicates heightened 

unemployment in the March and June 2015 quarters.
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Exports

A total of 5,604,830 freight tonnes crossed Port 
Taranaki during 2014/2015. This activity is inclusive of 
imports, exports and coastal trade. Methanol, crude 
oils and grains were amongst the dominant products.

Total freight tonnage was 71% higher in 2014/15 than it was in 2006/07.
IN the 2014-2015 year, trade grew by 1.7% over 2013-2014. A 20% increase in dry bulk trade and a 5% increase in bulk 

liquid volumes more than offset declines in log and container freight trade.

Port Taranaki - Total trade/freight Tonnage
(imports, exports and coastal trade using facility)

16%
DRY BULK PRODUCTS

3%
General

81%
LIQUID BULK PRODUCTS

Port Taranaki - % composition of total freight tonnage 2014/15
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Population

Taranaki’s population 

continues to grow due to natural 
increase where births in the region exceed 

deaths. However our rate of growth has declined 
slightly (-1.0%) relative to the same period 12 
months ago. Taranaki’s decline in growth rate 

is less pronounced than the decline experienced 
nationally of -2.3%.

TARANAKI

5.3%An
nu

al
 c

ha
ng

e i
n births 2014-2015 (June)

TARANAKI 

9.7%

Annual change in deaths  2014-2015 (June)

NEW ZEALAND 

1.7%

There were 1,603 births in Taranaki for the 
12 months to June 2015, and 977 deaths, resulting in 

a natural population increase of 625.

NEW ZEALAND 

5.6%

Natural population increase 

Natural Population Increase 
2004 - 2014 Year to June Taranaki v New Zealand

     NEW ZEALAND     TARANAKI

Ta
ra

na
ki

N
ew

 Zealand
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Migration – long term international arrivals and 
departures to/from the Taranaki region.

Migration

International Long Term Arrivals Annual to June    

International Long Term departures Annual to June    

 NEW PLYMOUTH DISTRICT     STRATFORD DISTRICT      SOUTH TARANAKI

 Taranaki

 Taranaki
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There was a net gain of 387 
people for Taranaki for the 12 

months ending June 2014, due to 
international arrivals to the 

region exceeding international 
departures in the New Plymouth 

and South Taranaki Districts. 
Stratford District experienced 

a minor net loss of 9 people. This 
outcome demonstrates a significant 

improvement on previous years, 
especially 2011-2013, and 

reflects a return TO the 
positive migration levels 

achieved over a decade ago.

Migration

 NEW PLYMOUTH DISTRICT     STRATFORD DISTRICT      SOUTH TARANAKI

Net migration - Taranaki Districts Annual to June 

Net Change - International Migration Year to June 2015 
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New Zealanders coming home to Taranaki

The citizenship of people arriving and those departing is often related, as some New 
Zealanders who leave come back (and some immigrants later return overseas). Compared 
with the national average and regions such as Canterbury, New Zealand citizens account 
for a much higher proportion of migrants coming to Taranaki (almost 50% of long-term 

international arrivals for the year ended June 2015).

Proportion of NZ Citizenship in long term international arrivals  
for year ended June 2015:

% NZ Citizenship in long term international arrivals 

 NEW ZEALAND     CANTERBURY      TARANAKI

49.9
TARANAKI 

%27.1
CANTERBURY 

%
25.6

New zealand 

%
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The Australian Dynamic

A positive influence on Taranaki’s 
recent migration result has been 

the reversal of the outward 
loss of people from Taranaki to 
Australia, especially from the  

New Plymouth District.

For the first time in over 20 years 
Taranaki has experienced a net 
gain of people from Australia.

NET MIGRATION: AUSTRALIA - TARANAKI DISTRICTS ANNUAL -JUNE

 NEW PLYMOUTH DISTRICT     South TAranaki      STRATFORD

Australia - Net impact on Taranaki long term international 
arrivals and departures (migration)
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Highest Qualifications

A positive trend identified in the 2013 census is the 
increasing proportion of Taranaki people over 15 

years who have formal qualifications.

Given the growing importance of Māori to Taranaki’s economic future and 
workforce, the increasing percentage of Māori with formal qualifications is 

of particular note, especially the increasing number who are qualified with a 
Bachelor’s degree or higher.

Between 2006 and 2013 the 
proportion of MĀori living 

in Taranaki with formal 
qualifications increased from 
63.2% to 66.7%. The percentage 
with a Bachelor’s degree or 
higher increased from 4.8%

to 6.9% 

TARANAKI OVER 15 YEARS - HIGHEST QUALIFICATION %

 2006     2013

MĀori in Taranaki - highest qualification %   2006     2013
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About Two Places

Both Egmont Village and Waverley 
are popular localities within the Taranaki region yet 
there are distinct differences in their composition. 

Egmont Village is proving an attractive 
locality for young, qualified, working couples 
(Either on wages and/or self-employed) often with 

children and who have a higher total household 
income, as opposed to Waverley where there is 
a higher proportion of older, retired people, 

households without children AND single parent 
households.

594 
Population

Egmont Village

Waverley

10.1% 
Age proportion over 65 years

798 
Population

21.4% 
Age proportion over 65 years

TARANAKI

Households with children

 EGMONT VILLAGE     WAVERLEYAge composition 2013
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HOUSEHOLD composition  EGMONT VILLAGE     WAVERLEY

34.4% of households have a total income of over $100,000 in 
Egmont Village as opposed to 5.6% in Waverley

HOUSEHOLD income  EGMONT VILLAGE     WAVERLEY

HIGHEST QUALIFICATION  EGMONT VILLAGE     WAVERLEY

SOURCES OF HOUSEHOLD  INCOME  EGMONT VILLAGE     WAVERLEY

$20,000  
or less

$20,001  
-$30,000

$20,001  
-$30,000

$30,001  
-$50,000

$50,001  
-$70,000

$70,001  
-$100,000

Not 
Stated
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Average Value of a House

House valuations have continued to increase in the Taranaki region, although at a lower rate than 
the New Zealand average and many comparable cities/districts. The average valuation of a house 
within the New Plymouth District is currently higher than the average house valuation in Napier 
and Palmerston North. The average house valuation in Stratford is higher than the South Taranaki 

District, which is, in turn, higher than Whanganui. 
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Average value of a house June 2015
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Auckland city house 
valuations have edged 
over $1m with the June 
2015 valuation up 18.3% 

from a year prior.
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Home Affordability

However, in the last 12 months Taranaki’s home affordability declined by -0.8%. This was less than 
the national trend where New Zealand’s average home affordability index declined -6.7%. Auckland 
remains the least affordable place in the country with affordability declining even further during 

the past 12 months (-16.6%).

Taranaki is the third most attractive region in the 
country in terms of home affordability.

Home affordability regional ranking 
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Rentals

$360$330
MEDIAN RENT
AUGUST 2015

MEDIAN RENT
AUGUST 2015

NEW ZEALANDNEW PLYMOUTH

5.60%
ANNUAL PERCENTAGE CHANGE

NEW ZEALAND

0%
ANNUAL PERCENTAGE CHANGE

NEW PLYMOUTH
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Median Weekly Rental ($) August 2015
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400
385 375 370

350
330 325 320 320 310 307 305 300

280 280 270 260

220 220

$

The rental 
market in 

New Plymouth 
indicates 

rentals have 
remained 

static with the 
average weekly 

rent at $330 
per week. This 

compares with a current 
average rental of $360 per 
week on a national basis.   
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Construction Activity 

For the year ending June 2015 in 
Taranaki there were $281 million of 

building consents approved. 
Taranaki Districts: Total value of building consents (new + altered) FOR THE 
12 months ending June 2015

$226,955,450
81%
New Plymouth District

$18,348,596
6%
Stratford District

$35,720,752
13%
South Taranaki District

The value of consents increased in both the New Plymouth (17.6%) and Stratford Districts (9.9%) 
but declined significantly in South Taranaki (-49.7%) relative to the previous year. The decline in 
South Taranaki was due to a return to ‘normal’ levels after several large commercial consents 

were approved the previous year e.g. factory expansions. 

New Plymouth District South Taranaki Stratford

Value of Building Consents ($) - residential and commercial (new + altered)

percentage change in value of total building consents 12 months to june 2015 
relative to same period in prior year
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Retail Sales

RETAIL SPEND IN TARANAKI JAN - JUNE 2015

$98.00m

$96.00m

$94.00m

$92.00m

$90.00m

$88.00m

$86.00m

$84.00m

$82.00m

$80.00m

$78.00m
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 m

SHARE OF SPEND BY TARANAKI DISTRICT

17%
South Taranaki District

8%
Stratford District

75%
New Plymouth District

For the half-year ending 
June 2015, $551.37m 
was spent at retail 

merchants in Taranaki.
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Spending within Taranaki 
WAS up 1.3% for THE 

half-year, relative to 
the same period in 2014, 
which was less than the 
New Zealand average of 
5.2% growth. The months 
of March and June 2015 

experienced the largest 
increases in spending in 

the region relative to the 
same period last year.

percentage change in retail spend in taranaki over same time last year

5.0%

4.0%

3.0%

2.0%

1.0%

0.0%

-1.0%

-2.0%

	 Jan	 Feb	 Mar	 Apr	 May	 Jun

0.9%

3.7%

0.7%

3.9%

-0.4%

-1.1%

percentage change in retail spend jan - june 2015

6

5

4

3

2

1

0

-1
	 Taranaki	 New Plymouth District	 Stratford	 South Taranaki	 New Zealand

1.3
1.6

-0.1

0.7

5.2

Strongest retail growth was recorded in the 
New Plymouth District with a 1.6% gain.

$
$

$

$ $

$$
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Online Spending

	 Sep 2013	 Dec 2013	 Mar 2014	 June 2014	 Sep 2014	 Dec 2014	 Mar 2015	 Jun 2015

9.0%

8.5%

8.0%

7.5%

7.0%

6.5%

6.0%

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%

-5.0%

 total sales     online sales

TARANAKI percentage GROWTH IN ONLINE SALES v total retail sales

online share of total Retail Spending

 total New Zealand     Taranaki Region

Online spending comprises an 
estimated 6-8% of Taranaki spending, 

which is less than the national 
average.

Key areas of online spending include 
THE department, variety and other 

category (20.5%) followed by  
groceries and liquor (18.4%)

25.0%

20.0%

15.0%

10.0%

5.0%

0%

online spend by taranaki residents - analysis by category

Daily Deals Department 
Variety & Other

Electrical & 
Electronic

Fashion & 
Accessories

Furniture 
Housewares & 

Hardware

Groceries & 
Liquour

Pharmacy, 
Stationery, 
Antiques, 
Flowers

Recreation & 
Books

5.9%

20.5%

9.8%

16.3%

6.8%

18.4%

7.6%

14.8%

Growth in online spending within the region 
reduced to 0.8% in the June 2015 quarter, 

after A more active March quarter.
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5.8%-6.2%
PERCENTAGE CHANGE IN GUEST 
NIGHTS YEAR ENDING JUNE 2015

PERCENTAGE CHANGE IN GUEST 
NIGHTS YEAR ENDING JUNE 2015

NEW ZEALANDTARANAKI

Taranaki commercial accommodation results for 
the year ended JUNE 2015 compared with 2014:

•	 Guest nights fell 3.5% to 559,096 

•	 International guest nights fell 5.9% to 73,961 

•	 Domestic guest nights fell 3.1% to 485,136 

•	 The average length of stay fell from 2.15 nights to 2.04 nights 

•	 The overall occupancy rate fell from 34.3% to 33.1% 

•	 The occupancy rate, excluding holiday parks, was 44.1% for the 
	 year ended June 2015 

•	 Accommodation capacity, excluding holiday parks, rose 0.7% 

Visitor Industry

Commercial Accommodation Guest Nights - % change - Year Ending June 2015

The main reason for the decline in overall guest 
nights in Taranaki for the past year was due 

to the heightened commercial accommodation 
requirements experienced during late 2013 when 
major oil and gas projects and shutdown work 
was undertaken in the region. This necessitated 

an influx of out-of-region workers, many of 
whom stayed at commercial accommodation. The 

2014/2015 outcomes for these corresponding 
months therefore reported a decline to ‘normal’ 

levels, with Feb – June 2015 outcomes positive.  

Relative to the previous year the average 
length of stay in commercial accommodation 
increased in South Taranaki but decreased in 

New Plymouth and Stratford Districts. 

COMMERCIAL ACCOMMODATION - AVERAGE LENGTH OF STAY - YEAR ENDING JUNE 2015
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Visitor Industry

Guest Arrivals - Year Ending June 2015

Motels and holiday parks were the most popular 
form of commercial accommodation in Taranaki.

22%
HOTELS

122,537

26%
HOLIDAY PARKS

145,157

44%
MOTELS
247,482

8%
backpackers
43,920

Commercial Guest Nights by Accommodation Type Taranaki 
Year ending June 2015

Commercial Guest Nights for year ending june 2015

38,397 7%
Stratford

73,598 13%
South Taranaki

447,102 80%
New Plymouth District Although guest nights 

declined, visitor arrivals to 
the region increased 1.4%.

Growth/Decline in Guest Nights by Accommodation Type 
- Year ending June 2015  taranaki     new zealand

Taranaki

559,096
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Venture Taranaki commissions an independent monthly phone survey of Taranaki 

households to monitor visitors to the region who stay with friends and relatives.  

Although they do not stay at commercial accommodation, they still make an important 

contribution to our regional economy through their other forms of expenditure. 

There were an estimated 277,189 VFR visitors 
in the 12 months ending June 2015, who 

contributed 1,147,333 guest nights.  

This reflects a 4.1% increase over the 
previous 12 month period.

December and January are the prime months 
for the region’s influx of VFR guests. 

Although international visitors comprised only 20% of our VFRs, they stay longer than 

their domestic counterparts, resulting in 30% of our VFR guest nights. 

The average length of stay for visitors staying with friends and relatives in Taranaki is:

Visitors staying with Friends and Relatives (VFR) 

Visitors staying with friends and family in Taranaki - Total Guest Nights

The main reason the VFR 
MARKET COMES is to have 

a holiday and to visit 
friends and family.

Taranaki - Origin of VFR Guest nights - Year ending June 2015

70%
domestic 

30%
INTERNATIONAL 

6.2 NIGHTS for
INTERNATIONAL VISITORS 

3.6 NIGHTS for
DOMESTIC VISITORS 
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Consumer Price Index (CPI): Statistics NZ. The CPI measures the rate of price change of goods and services purchased 
by New Zealand households. Statistics NZ visits 3,000 shops around New Zealand to collect prices for the CPI and check 
product sizes and features.

Gross Domestic Product (GDP): Statistics NZ.

Economic Activity: ANZ Regional Trends. Note: this information is not GDP data but a composition of specific indicators 
selected by the ANZ e.g. retail sales, employment data, house sales, guest nights, car sales etc. The report tracks the overall 
summation of changes on a regional basis annually and quarterly.

Economic Outlook: Venture Taranaki. This reflects the results of VT’s Six-monthly business survey of Taranaki businesses. 
The survey involved a cross-section of 1000 businesses. The survey is undertaken in June and November of each year.

Employee Count: Statistics NZ Business demography. Business demographic statistics give an annual snapshot (as at 
February); limited to economically significant individual, private-sector and public-sector enterprises that are engaged in the 
production of goods and services in New Zealand; generally includes all employing units and those enterprises with GST 
turnover greater than $30,000 per year. Employee count is a head-count of all salary and wage earners for the February 
reference month. NB: this may not include self-employed or those within the business that are not classified as employees.

Unemployment rate and Participation Rate: Statistics NZ Household Labour Force survey.

Employment Outlook Taranaki: Venture Taranaki. Six-monthly business survey of Taranaki businesses.

Skill shortage monitor: Venture Taranaki. Six-monthly business survey of Taranaki businesses, undertaken May and 
November each year.

Business numbers: Statistics NZ Business demography, undertaken February each year.

Population count: Statistics NZ: Census.

Natural Population Increase: Statistics NZ: Births and Deaths

Migration: Statistics NZ. Permanent Long-term departures and arrivals. Permanent and long-term arrivals include overseas 
migrants who arrive in New Zealand intending to stay for a period of 12 months or more (or permanently), plus New Zealand 
residents returning after an absence of 12 months or more. Permanent and long-term departures include New Zealand 
residents departing for an intended period of 12 months or more (or permanently), plus overseas visitors departing New 
Zealand after a stay of 12 months or more.

Average weekly earnings: Statistics NZ: Total usual weekly earnings from self-employment and wage and salary jobs 
(earnings from paid employment), divided by the number of people receiving earnings from a self-employment or wage and 
salary job (number of people in paid employment).

Average household weekly income: Statistics NZ: Weekly household income is the sum of weekly income of all people 
in the household from all sources. Average weekly household income is total weekly household income, divided by the 
number of households.

House values and average value of a house: Source: QV.co.nz: QV.co.nz is powered by PropertyIQ, a joint venture 
between CoreLogic and Quotable Value. Note: these are house valuations, not house sales.

House Sales: Real Estate Institute of NZ. Note: These are house sales, and the data only includes those sales undertaken 
by members of the REINZ. Does not include for example private sales.

Home Affordability: Massey University Home Affordability Report.

Rental Market: Massey University Rental market report.

Building Consents: Statistics NZ.

Agriculture: Statistics NZ. Annual Agriculture Production Survey.

Dairy Information: Dairy NZ.

Poultry: infometrics report commissioned for Venture Taranaki 2013.

Farm Capital Improvements/Farm building consents: Statistics NZ.

Farm Sales: Real Estate Institute of NZ. Note: Only includes sales undertaken by members of the REINZ. Does not include 
private or other means of selling farms.

Retail Statistics: Market View customized research for Venture Taranaki utilizing EFTPOS sales and BNZ credit cards.

Commercial accommodation statistics: Statistics NZ.

Visitors staying with friends/relatives: Venture Taranaki commissioned survey data, undertaken by APR consultants.

Exports/Imports: Statistics NZ data. Note: this data may not include coastal trade and the methodology utilized by Statistics 
NZ may not reflect the totality of trade activity which occurs across each NZ Port as part of the overall port transportation process.

Total Port Taranaki data and activity: Provided by Port Taranaki. This data includes coastal trade and the summation of 
all exports and imports crossing the port.

New Plymouth Airport passenger movements: Provided by New Plymouth District Council.

Technical Details



About Venture Taranaki

As Taranaki’s Regional Development Agency, we’re committed to helping Taranaki grow.
That’s why we’re interested in helping to make your business a success.
If you need advice and assistance or access to information and knowledge to support your business aspiration, we offer a single point of contact to provide the help you require.

If you are:
•  Thinking of starting up a business
•  Considering relocating or investing in Taranaki
•  Trying to grow your business, or if your business is going through changes

We have a range of products and services to meet your business needs, and best of all, most of them are free! 
Information is available on-line at www.business.taranaki.info or call us:

Venture Taranaki
9 Robe Street
PO Box 670 
New Plymouth

Telephone (06) 759 5150
Email: info@taranaki.info
Facebook: TaranakiNZ
Twitter: @Taranaki_NZ

An initiative of
   

Disclaimer:
Venture Taranaki’s services and opinions are of a general nature and should be used as a guide only. They are not a substitute for commercial judgment or independent professional advice which should be 
obtained prior to any business matter. While every effort has been made to ensure that the information, opinions and forecasts provided are accurate and reliable, Venture Taranaki shall not be liable for any adverse 
consequences of decisions made in reliance of any report provided in this publication.

Welcome to Taranaki Trends for summer 2015-2016

Taranaki Trends

Stuart Trundle
Chief Executive
Venture Taranaki

As the businesses and people of Taranaki watch changing global commodity prices play out on our region’s performance we are seeing a 
renewed focus on the value of long-term data to inform business planning for the year ahead. 

There is no denying sustained declines in the price of oil and milk are having an effect. Caution has edged in, and in some cases this has 
progressed to contraction. An example can be seen in the decline in guest nights spent in commercial accommodation, likely reflecting fewer 
business visits, although those choosing to stay with friends and family has grown. 

As the cover of this edition suggests, significant efforts are going into the diversification of the region’s economy – the poultry sector is  
growing rapidly, as is the visitor industry on the back of the Len Lye Centre opening, significant investment into the accommodation sector and 
new product development. 

With this growth come some more positive results, from strong inward migration trends to longer stays by visitors, residential value increases to 
more construction consents. 

Despite some challenges Taranaki’s outlook remains broadly positive, a view supported by many of the statistics contained in this edition of 
Taranaki Trends.  

Include this data as you research and plan for your own business growth in 2016 and beyond, and if the team here at Venture Taranaki can 
offer any further assistance to help your organisation grow, then please don’t hesitate to contact me. 

Summer Edition 2015: This edition of Taranaki Trends is published in November 2015 and remains current until April 2016
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Taranaki’s Regional Development Agency
 

9 Robe Street | PO Box 670 | New Plymouth
P. (06) 759 5150 | F. (06) 759 5154

E. info@taranaki.info
 

www.taranaki.info
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